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SUMMARY OF THE PROJECT 

Geography always tries to study about the physical and manmade aspects of the 

earth, which study the spatial variation on the earth surface. It deals with relationships 

among spatial variables and can be termed as spatial or aerial science.  During the course 

of time the subject matter of geography became very vast, due to this various branches of 

geography emerged out in the form of specialized disciplines.  Among the various fields 

of geography, social geography is one of the major branch of Human Geography which 

concern with people, their activities and their spatial distribution (Negi, 1979) 

Geography is an indispensable subject for tourism, because it gives an overall 

picture of a tourist place by its site, situation, climate and other aspects.  Geography of 

leisure and recreation, Geography of pilgrimage etc.  are the specialized branches of 

social geography which is directly related to aerial variations on the earth’s surface and 

man’s socio-economic activities.  

Significance of the study: 

The Indian economy is undergoing a major transformation with annual growth of 

eight per cent. India has become the second most favored destinations for foreign direct 

investment. As an economic activity in the service sector, tourism also has enormous 

potential for contributing to economic growth. Therefore tourism is well recognized as a 

major growth engine. The benefits of planned tourism development are manifold such as 

employment generation, development of private enterprise, improved standard of living 

and social upliftment and improved quality of life. Therefore, the present study is useful 

for government policymakers, stakeholders for future course of action. 

Tourism is the new emerging discipline of geography in the modern times and 

hence academic and research work out to enrich the existing stock of knowledge on the 



subject. In fact, tourism is an inter-disciplinary subject by nature, each of its aspects 

being too complex and complicated and hence any amount of knowledge may still leave 

many quarters for the further studies. It is the subject of industry and a business which is 

always dealt with considerable precaution and expertise based on own experience as well 

as others experiences. Therefore, any work is always an important guideline for others. 

The same holds true in respect of present study too. 

The significance of the study lies in identifying and highlighting the policy making and 

its implementation procedure in the field of tourism development. I specially aims 

towards finding answers to problems and shortcomings in the field of infrastructure 

development, quantity and quality of transport, accommodations  incorporated here 

would provide guidelines for future course of action to be followed.  

In present project study area there are five important pilgrimage tourist 

destinations are located and pilgrimage tourism is directly contributing more than 85 per 

cent in domestic tourism. Therefore here an attempt has been made to highlight the role 

played by tourism in study area. 

(iii) Objectives: 

The objectives of tourism development are to foster understanding between 

people, to create employment opportunities and bring about socio-economic benefits to 

the community, particularly in the interior and remote areas and to strive towards 

balanced and sustainable development and preserve, enrich and promote India’s cultural 

heritage However the following are the specific objectives of the study: 

1. To compare the tourism policy of Maharashtra and Karnataka government in 

promotion of tourism. 

2. To find out the growth trend of International and Domestic tourism in the state. 

3. To analysis the tourist typologies (profiles) and their satisfaction level. 

4. To examine the impact of tourism on host population 

5. To examine the role of tourism in overall regional development through   Pro-Poor 

Tourism (PPT) approach. 

6. To suggests viable and compressive plan for tourism development in  both the 

states.  

Sources of Data and Information: 



Present study is entirely based upon primary and secondary data.  

       1. Primary data was collected from town itself.  

2. Primary data concerning pilgrims was collected through the questionnaire and 

with    interview techniques also.  

3. Primary data pertaining to hosts regarding the impact of pilgrimage was also 

collected through questionnaires and interview techniques conducted during 

December 2014 to July 2015.  

Secondary data is collected from following sources.  

1. District Census Handbook.  

2. District Statistical Department  

3. Gazetteer of the Solapur,Vijaypur and Kalburgi District.  

4. Tourism Report of Central and both state governments 

5. Tourism Policy of Central and both state governments. 

4 The official records of various temple authorities in study area.  

5. Report of town planning of each district regarding tourism development. 

Methodology: 

For the present study the data is collected from the following sources- 

1. Primary data is collected  through detailed questionnaire and interview while 

conducting interview of the tourists was taken as per their leisure time it was 

helpful in mutual understanding as well as clarity in expositions. A random sample 

of International and Domestic tourists of Solapur district (Mah.),and  Vijapur and 

Kalburgi district (Kar.) 

The detailed methodology followed for estimating the total number of domestic 

and foreign visitors and tourists to the District of Vijapur in Karnataka state from 

December 2013 till July 2014. The Methodology, Estimation and Procedure were 

developed by the Market Research Division of Ministry of tourism, Government of India.  

However, to briefly define the methodology, the various steps of the operational 

methodology are given below:- 

a. This study was conducted in  Vijyapur  districts of Karnataka destinations of 

tourist interest.  



b. Selection of Tourist Destinations and Locations: Important destinations of tourist 

attraction and their location in the district were selected in consultation with the District 

Tourism Department Authority. 

c. Survey Period: The field survey was conducted for a period of 08 months 

(December 2013 to July 2014.) at selected destinations.  

Survey Instruments:  

The survey covers three types of survey, namely, survey at destinations (Short 

Survey), survey at exit point (Exit Point Survey) and survey at accommodation units 

specified briefly below. In total 3 surveys were conducted for this study. They were:  

a. The Short Survey: In this survey, 340 tourists were interviewed at tourist 

location and information regarding tourists’ duration of visit, place of stay, 

frequency of visit, nationality/residence state, etc. was collected. This survey was 

conducted during months December 2013 to July 2014.  

 

b. The Accommodation Survey: In this survey, accommodation units in the district 

were visited and information regarding number of domestic and foreign guests 

staying, number of bed nights spent, employee details and residency state/ country 

of guests was collected. This survey was conducted during months December 

2013 to July 2014.  

c. The Exit Survey: In this survey, information regarding, background of tourists, 

their expenditure, their place of stay, mode of traveling, etc. were collected. This 

survey was conducted on a quarterly basis and visitors were interviewed per 

destination each quarter in this survey. 

The collected information was analyzed with help of percentage method the effect 

and views of pilgrims and their behavioral attitude regarding the tourism at Vijaypur 

district is calculated. With the help of satisfaction index, a level of satisfaction measured 

by applying the following formula. 

2. The secondary data was collected from government and research organization and high 

tech sources such as internet. 



3. The collected data is explained with the help of statistical methods like graph 

presentation, standard deviation and Spearman’s correlation, coefficients through 

different software’s, such as Arc-Gis ( Buffer Technique) and Statistical methods. 

4. Satisfaction Index is calculated by applying Liker-scale method for the measurement 

of attitude a scale giving values for individual reactive attitude.  

 

Research  Methodology  Employed :   
With the help of Satisfaction Index, a level of satisfaction is measured by applying the 

following formula.  
 

 å  Mi:ni  

           SIi =   --------- 

          N  

Where, 

 SIi  Satisfaction Index for the ‘i’ th factor.  

Mi  Numerical values for particular level of satisfaction for the ‘i’th 

factor. 

Ni  Number of respondents deriving the particular level of satisfaction 

for the  ‘ i ’ th factor.  

N  Total number of respondents for that factors for all level of 

satisfaction.  

The 340 tourists at Vijaypur destination were asked to mention their opinions 

about facilities by stating excellent, good, satisfactory and unsatisfactory.  These factor 

wise views were collected in the year 2014. These views were then converted into 

numerical values such as 8 to 10 for excellent, 6 to 8 for good, 4 to 6  for satisfactory and 

0 to 4 unsatisfactory.  The factor wise average values are derived by summing up the 

values given by the tourists and dividing the total number of tourists who noted that 

category. These averages then multiplied by respective frequencies would give total 

satisfaction and then the same when divided by the total frequencies for the respective 

factor would give the satisfaction index for that factor with the help of above mentioned 

formula.   Then the ranks are given to these satisfaction indices.  



To assess the impact of pilgrimage on host population the attitudinal survey has 

been conducted regarding physical economic and socio-cultural aspects.  For this purpose 

residents (200) , entrepreneurs (110) and administrators (65) were interviewed  with the 

help of questionnaire.  This survey was conducted during June 2015 to December 2015.  

For the analysis of the attitude three community groups residents, entrepreneurs 

and public administration were selected from Akkalkot in the year 2015.  A set of 

questionnaire was designed.  The questionnaire consisted of 51 questions to measure a 

multitude of opinions on how pilgrimage affects different domains .  These questions 

included such domains as physical, economic and socio cultural.  The response to each 

question was rated on seven points “Likert Scale” ranging  from - 3 to +3 with zero equaling no 

effect on item resulting from pilgrimage.  The reaction of these three groups in each case is 

analyzed.  

Likert Scale is a technique for the measurement of attitude a scale giving values 

for individual reactive attitude.  There were seven response alternatives for every attitude 

statement.  These response alternatives for every attitude statement.  These are strongly 

disagree, moderately disagree, disagree, undecided, agree, moderately agree and strongly 

agree.  The resulting seven point scale could be represented by numbers ranging from –3 

to +3 to find out the individual overall attitude (-3, -2, -1, 0 +1, +2, +3).  This technique 

gives us not only direction (agree – disagree) but also degree of commitment to that 

response.  

Climatically entire study area falls in the rain shadow area of Maharashtra and 

Karnataka. The rainfall of study area is very low and uneven. The movement of people 

and goods inversely affect during rainy season. Occasionally torrential rainfall breaches 

roads and floods agricultural areas. The average accessibility of areas decreases. The 

distribution of annual average rainfall in Solapur Kalburgi and Vijapur district is grouped 

in to three zones.  

The rainfall data of study area explains the rainfall trend which is more or less 

similar. But these three district climatically drought prone and the data and graph support 

to this situation. Fortunately these districts are having tourist destinations such as 

Vijaypur Golgubaz, (heritage) Kalburgi is having Sharnbassappa temple (pilgrimage) and 

Bandenawaz destinations & garden of Gumbaz and Solapur, Pandharpur and Akkalkot 



pilgrimage tourist destinations in Solapur district.  At present both the government is 

proposing development plans of tourism development and to solve the problem of 

unemployment and poverty alleviation and to minimize the severity of droughtproness. 

Industrialization is the base of economic development for any region. Industrially 

Maharashtra and Karnataka are advanced states in the country. The study region i.e. 

Solapur Vijaypur and Kalburgi district are also industrially developing districts in the 

Maharashtra and Karnataka state.  

The total industrial area & their existing plots & sheds of industrial area of the 

study area. Solapur district has a highest industrial area i.e. 1681.55 hector while 

Vijaypur has a least industrial area i.e. 45.84 hector. In Solapur district 1870 industrial 

plots are developed but 378 plots are vacant from them. In Kalburgi 140 industrial sheds 

are developed and out of them only 04 sheds are vacant.  In Bijapur 70 industrial sheds 

are developed & only 63 sheds are allotted.  

The important cottage industries in the study area total find 21023 are handloom, 

weaving, tanning, leather, fiber working, bamboo working, Oil pressing, carpentry, 

smithy, dyeing and printing, silk processing. In brief the industrial development in these 

district more or less  are very meager the authority should encourage industries to play 

active role in development of tourist destinations in study area. 

These destinations are well connected by road and railway network as they lies on NH-9 

and NH-13 road ways  and Mumbai to Bangluru and Mumbai to Chennai railway line. 

The role played by transport sector for tourism development is immense importance. 

Other state roads are equally important for the development of these districts. The 

industrial development in these study area is meager condition there is a wide scope for 

the development of tourism industry along with other industry. The occupational 

structure of the area is shown that the number of population is still depending on primary 

activity. The population is increasing and the sex ratio is quite satisfactory. They need 

jobs for their livelihood. In briefly the present study of these districts shows that the 

government must develop the tourist destinations by making them with well advanced 

high tech infrastructure. 

Indian tourism industry needs enhancement in terms of behavior, honesty, 

foremost influential factor like politeness, humility, willingness to help and accept people 



has promoted their tourism. The development of tourism is started much let. The policies 

of tourism development is revised in the year 2002 and then a new tourism policy is 

announced in the year 2015.This new policy has number of incentives to various 

stakeholders. A New Concept of Pro-Poor Growth through tourism is adopted. The PPP 

model is accepted for tourism development in the country. Most importantly, the National 

Tourism Policy 2015 seeks to unite, inspire and guide India’s tourism sector to build an 

invaluable platform for the nation economically, socially, for now and for future 

generations of Indians. The state of Maharashtra is not in a position to reap the benefits of 

tourism even though it has N number of potentials. The first tourism policy was 

announced in the year 2006 by putting various objectives in forefront of tourism 

development in the state. A very few destinations were developed during this period of 

policy. On the lines of Central Tourism Policy a new tourism policy is announced by the 

Maharashtra government to achieve regional development and removal of unemployment 

and backwardness in the state. The policy is putting more tress on PPP model for tourism 

development. A new Integrated Tourism Development Approach for District level 

development is given priority in this policy. Tourism policy of Karnataka government is 

too much advance as compare to Maharashtra. They revised their tourism policy number 

of times with proper way implementation. They classified tourist destinations as per their 

importance such as A grade to D grade level. District level tourism office is functioning 

and Deputy Level officer is working efficiently, to this village level and taluka level 

destinations are developed with basic availability. The Policy lays emphasis on creating a 

“quality experiences, appealing to different visitor segments”, by promoting development 

of various tourism products which will encourage repeat visits and increased length of 

stay and spends by tourists. Vijaypur, Kalburgi and Solapur destinations are emerging in 

respective states so they need to be taken care of tourist inflow and creation of basic 

facilities. Tourism is a product-cum service that requires continuous trimming, 

moderation and updating in a fiercely competitive environment. Aggressive marketing 

will have to be taken up in the existing tourism generating markets in India, State also. 

There is need for greater cooperation and coordination between the public and the private 

sector is must for the future growth of tourism in the country. All these three districts 



need to improve adequate infrastructure including accommodation, transport and 

information and communication facilities. 

The existing tourist destinations are very important for the development of study 

area which is directly generating number of employment and income to the region and 

uplifting the population socially and economically. The tourist destinations particularly 

pilgrimage destinations such as Pandharpur, Akkalkot, Ganagapur, Kudalsangam 

Bandenawaz and Sharanbassappa are very important for contributing regional 

development. The study reveals that there is huge rush throughout the year and the 

government should play an important role in proper development by providing various 

infrastructure. 

Availability of basic infrastructure facilities is the single most important challenge 

for the development of any tourist destination. Many regions in the world are not in a 

position to reap the benefits of tourism because of the lack of infrastructure. The study 

region is also not an exceptional in this regard. Tourism is to a great extent dependent on 

the range and type of accommodation available at the destination. All types of 

accommodation facility is available to pilgrims as per their income level. The study 

reveals that there is wide scope for development of accommodation facility in the study 

region. 

It is observed that the standard of these hotels are not as per norms of sanitation 

and hygienic conditions. There is wide scope for the development of hotel industry in the 

study region. The study region is always suffers from scarcity of drinking water and it 

hampers the flow of pilgrims .Drinking water is the urgent need of the destination. 

Internal transport plays a vital role in the development of tourism. It is observed 

that there is positive correlation between nature of internal transport and employment 

generation and economic development of the town. The increasing number of auto 

rickshaws shows the positive effect of pilgrimage. Along with this communication 

network of the town is developing very fast.  

The study area is number of potential tourist centers for the development of these 

centers the proper provision of basic infrastructure such as accommodation, hotel, 

drinking water facility and other required facilities then only tourist attract these 

destinations. 



Therefore, it is suggested that through advertisement provision of basic facilities 

and information about these centers and guide service at the site only, then only they can 

become an important tourist destinations and attract large number of tourists which leads 

to overall development of the town. Buffering technique is one of the tools to map the 

distance between any two destinations. Therefore in present study by applying this one a 

map is created through it one can easily understand the exact distance for their tourism 

planning. 

The functional characteristics of the pilgrims reveal the views of the pilgrims and 

their behavioral attitude regarding the pilgrimage.  The study reveals that the flow of 

international tourist is very negligible in number towards Vijaypur. It is observed that the 

maximum number of tourists belongs to Karnataka state.(82.12 per cent) visited this 

destination followed by Maharashtra. The other state representation is minor in the 

adjoining distance, as distance decay. Due to close proximity and the distance decay are 

the vital factors as the own representation of tourist belongs to Vijaypur district is highest 

and other have been from the adjoin district such as Bagalkot (21.40 Per Cent), Kalburgi, 

Belgum. The study of religion is important to understand the cultural status of tourist; 

here also 75 per cent tourist belongs to Hindu religion followed by Muslim religion. The 

young generations are more interested in tourism activity it represent 21-40 years age 

group of tourists is dominant group (72.35Per Cent).  The study also reveals about the 

gender wise distribution of tourist which highlights that 72.64 per cent of tourist belong 

to Male. Out of the total tourists about 70 percent of tourists are married. The educational 

background is also calculated and noted that more than 76 percent of tourists were 

completed their education up to higher secondary level. The occupational structure 

reveals that 46.18 belong to service sector followed by farmer/laborers.  

  The study of income level is also important to understand the economic status of 

tourist. Among earning members large sections of tourists (51.48 per cent) have an 

income below 50,000 rupees that is 51.48 percent. The highest proportion of tourists 

visited to Vijaypur with own family. In the Vijaypur district tourists are came with 

personal expenditure. The average length of stay is more than five days and 56 percent of 

tourists stay in Vijaypur district for more than five days. The frequency of tourists is 

calculated and about 45.88 percent tourists have visited more than five times. Most of 



tourists feeling are well and co-operative of host people. Tourist’s opinion about 

destination is that it is very clean and eco-friendly one.. The more than 79 percent of 

tourists do not face any communication problems. Most of the tourists prepare music and 

dance activity during trip for recreation purpose.  The purpose of tourism is studied and it 

is found that 67.35 percent of tourists visit to only pleasure or leisure purpose. The 

motivational factor for tourists is also important. During the survey about 55 percent of 

tourists came to Vijaypur with their own decision. Majority of tourists i.e. 57 percent 

travel by Bus and mini bus to destination. Within city for travel purpose Tonga is used by 

tourists i.e. 50 percent tourists prepare for Tonga.(Eco-friendly vehicle). The 59 percent 

of the tourists stay at Dharamshalas because of low income. The expenditure pattern of 

tourists ravels that 47.05 per cent of tourists spend between 101-200 Rupees for daily 

need during travel time.  With the help of satisfaction index the psychological views of 

tourists regarding available facilities at destination is calculated and the first rank goes to 

information center. The Government of Karnataka provided information of all 

archeological sites to tourists for the purpose of awareness and understanding of history, 

geography to tourists. The second rank received for tourists behaviors. The third 

rank goes to cleanness of tourist destination. The tourists are least satisfied by 

accommodation and sanitation facility. Most of the tourist adjusts their accommodation in 

Dharamshalas and maths where they stay at minimum cost but the condition of room is 

filthy and unhygienic. The very low level of satisfaction indicated for parking facility, 

tourists safety, shopping center and behaviors of local people. 

There are two kinds of stakeholders that are movable and permanent. The 

stakeholders came from native place Kudal Sangam, Dhannur, Varagodadinni, and 

Kunchaganur. The sample survey is noted majority of male (76.80 %) and female (23.20 

%) stakeholders. The majority of the stakeholders are married (76.00%), unmarried 

(20.00%), and are widows (3.20%) observed. The Age group of stakeholders is highest 

share about 67.20% belong to age of 21 to 40 years. The highest (39.20%) stakeholders 

have had up to 10th standard education, (20%) stakeholders belong to uneducated 

category and least stakeholders are (13.60%) belong to degree level education. The 36 % 

stakeholder’s family size is between 5 to 6 members, only (11.20%) belongs to 8 

members.  



 The study reveals that 90.40 % stakeholders belong to Hindu, 40 % from Muslim 

community, and least proportion i.e. 3.20 % from minority community. The majority of 

stakeholders 44% belong to open category due to religious tourist destination more 

lingayath and swami community, scheduled tribe 24% because in Karnataka even 

Dhanagar community merged under the ST categories, 18.40% from scheduled cast and 

least proportion of stakeholders are shows under the OBC categories. 

 There are highest number of stakeholders have BPL type ration card i.e. (68%), 

(19.20%) belongs to the APL type, (11.20%) belong to the anthodaya. There are 

(45.60%) stakeholders have colour television with dish antenna, there are highest (40%) 

stakeholders having two wheelers vehicles. 

 The maximum stakeholders (45%) are started their business after 2010, and 

15.20% started their business before 1990. The highest proportion of stakeholders 56 % 

are permanent businessmen with and hockers or movable sellers and transport sector are 

represents 44%. The most of stakeholders (55.77%) that are single member engaged in 

his business. Most of stakeholders started business for the increasing tourism demand in 

modern age that is share 47.20%, 40.80% stakeholders started their business due to no 

other sources of livelihood. Here one point noted that more than 58.40% stakeholders 

satisfied their income from tourism industry. The 76% of stakeholders families don’t 

have any other earning,  they are totally depend on tourism industry, and  4% 

stakeholders families earn from government sector. According to field work of 

stakeholders 33.60% have own agricultural land and remaining (66.40) are land less. Due 

to Indian tradition land holding capacity is low, 50% of stakeholders it is less than 2 

hector, 19.05% having more than 4 hectors. The 51.20% stakeholders felt that 

development of modern garden and fountain music for development tourism.  

 Tourism activity plays an important role of multiplier effect in public sector. 

Tourism not only creates jobs in the tertiary sector, it also encourages growth in the 

primary and secondary sectors of industry. The highest proportion (30.90 %) of 

stakeholders income spending for purchasing of raw material, 8.64 % spend for rent of 

shops, (8.36 %) for fuel purpose, 7 % for educational purpose for our family member, 

5.36% spend to the machinery repair, 2.90% spend for medical purpose, 16.63% of 

spends for basic needs i.e. food, clothes and shelter, 11.63% of income goes to saving in 



various private, public and government sector. Here it concludes that expenditure data 

shows the great multiplier effect on local and regional economy. 

The assessment of impacts means the assessments of development of the 

destination.  It creates physical, economic and socio cultural impacts on host population.   

Likert Scale technique is used for the measurement of these impacts. Physical 

impacts are assessed by selecting twelve indicators.  It shows that the opinions of the 

residents, entrepreneur and administration are near about the same.  During study it was 

found that the mean attitude index, means of residents (+ 1.387) entrepreneurs (+1.019) 

and administration (+1.363) indicate that overall there is moderate physical effect on 

pilgrimage on Akkalkot.  

With the help of fourteen indicators the economic impact of Akkalkot is assessed.  

It reveals that there is higher effect of pilgrimage on destination. The mean attitude index 

of economic impact of residents is (+0.917), the entrepreneurs (+0.614) and administrator 

(+0.421) indicates that there is a minimum overall economic impact of pilgrimage on 

Akkalkot.  

Socio- cultural impacts refer to the change in the quality of life of the residents of 

destination.  By using eighteen indicators the socio cultural impact is assessed.  It is 

observed that the constant flow of pilgrims at Akkalkot throughout the year has given a 

positive effect like the importance of Akkalkot in socio cultural development of the State. 

on public protection, increase  in crime rate etc.  The mean Attitude index of residents 

(+0.830), entrepreneurs is (+0.329) and administrators (+0.472) indicate that there are 

little socio cultural impacts of pilgrimage on Akkalkot.   

An information was collected through questionnaire regarding the implementation 

of pilgrimage policy.  All these three community groups i.e. residents (53.33 per cent), 

entrepreneur (27.33 per cent) and administrators (17.33 per cent) agree on one point that 

they wish to continue the pilgrimage with some improvements.  Such as overcrowding, 

road conditions etc.  They also expressed that the existing pattern of flow pilgrims should 

be divided to avoid the above problems.   

It is obvious fact that physical, economic and socio cultural attributes have 

influenced the environment of Akkalkot keeping in view of the positive impacts, the 

planners have to play an important role in minimizing the adverse impacts on Akkalkot in 



the years to come. Tourist Travel Circuit involves visits to more than one destination 

during a trip away from home. The study region highlighting the impact of destinations 

and their role in overall development of particular region. 

 The tourist travel circuit approach which helped in understanding of the pattern 

and flow of tourist on particular path of travel. Once one can identified this it is easy to 

plan for further mode of development. In this region total 06 (Six) types of travel circuits 

were identified out of Solapur-Akkalkot-Ganagapur-Tuljapur- Solapur-32.08 per cent 

pilgrim tourist were travelling followed by Akkalkot-Ganagapur-Tuljapur-Solapur- 

Pandharpur 30.49 per cent tourists were moving and a very few i.e.4.13 per ecnt were 

moving on Vijaypura-Gangapur-Akkalkot-Tuljapur-Solapur-Vijaypura. The study also 

find out that residents of respective destinations were earning from tourism and the net 

result is that purchasing power is increasing and thus the regions are getting benefit from 

tourism. Such as transport sector is providing jobs (5,87,633) in large number of 

population. They are working as Diver in Taxi, Auto, owned jeeps etc. Followed by  

hotel industry (1,36,977) Accommodation units and lastly Destination unit these figures 

are registered one. The case study of Akkalkot destination proves that  they belong to low 

income78.64 per cent  (Less than Rs.5000), their education level is up to primary(84.00 

per cent) 70.30 percent were belong to below poverty line. Therefore the study proves 

that tourism is playing a vital role in eradication of poverty in study area. Pro-poverty 

approach which is taken in XII five year plan is positively proves that tourism and 

economic development is taking place and poor population is benefited directly from 

tourism.  


